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The study aims to systematically analyze and evaluate the effectiveness of
various communication strategies used in multiple sectors. This includes
business, politics, government, and social campaigns. The article employs
multiple methods, including sociolinguistic and discourse analysis, to
assess the key factors that influence the success of these strategies. The
main research findings include an analysis of the effectiveness of social
media communication strategies, revealing their short- and long-term
impact. Over the short term, social media strategies demonstrate their
ability to quickly engage audiences and increase awareness and response
to marketing campaigns and initiatives. Specifically, the use of trending
topics, interactive elements, and targeted content has proven to be
effective in attracting attention and stimulating engagement. In the long
run, the results indicate that such strategies have a significant impact on
building brand identity, trust, and loyalty among consumers, as well as on
strengthening public opinion and social changes. That is especially true for
the way brands and organizations maintain a dialogue with their
audiences, respond to feedback, and adapt to changing conditions and
audience demands. According to the study, there is a significant correlation
between online strategies and offline users' behavior. It is reflected in the
way digital content influences people's real actions and decisions as far as
purchases and consumer behavior to participation in civic and political
initiatives. In particular, social media play an essential role in mobilizing
public opinion, influencing electoral decisions, and even shaping new
cultural and social norms. These findings emphasize the need to integrate
online and offline components in the planning and execution of marketing
and communication strategies, as well as the importance of adapting to the
changing digital environment. The authors recommend further research
on the impact of cultural and geographical factors on the effectiveness of
communication strategies on a global scale.

INTRODUCTION

Over the past decade, the rapid development of digital technologies and social media has radically
transformed the communication landscape. In this context, social networks have become not only
platforms for personal expression but also powerful tools for marketing, political influence, and
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shaping public opinion. In this paper, we will analyze how communication strategies on social media
affect modern society's social, cultural, and economic aspects.

Specifically, we are interested in how different actors (from corporations to individual users) engage
with social media to achieve their goals. We pay special attention to the mechanisms of influence,
encompassing language, imagery, and interactive aspects of social media. Such analysis allows for a
deeper understanding of how social norms, values, and identities are shaped in the virtual space.

We also focus on how these strategies influence the dynamics of social relationships and power in
the digital sphere. Below, we will look at those processes from the social theory perspective. We will
try to identify new trends and determine possible societal consequences.

In conclusion, this article aims not only to analyze the existing communication patterns on social
media but also to suggest ways in which these communication strategies can be used for the benefit
of society. This will help to promote a healthier and more constructive dialogue in the digital world.

LITERATURE REVIEW

Jothi et al. (2011) examined effective communicative strategies in the development of brand
communication in social networks. This study emphasizes the importance of choosing suitable
communicative approaches for developing and maintaining a brand in social media. The subsequent
research by Hickson et al. (1995) moves away from the branding theme. It focuses on the link
between communicative skills, social networks, and decision-making strategies. This link is crucial
for understanding the impact of communicative strategies on decision-making processes in different
social groups.

The analysis by Klemenova and Ereshchenko (2020) focuses on communicative strategies in social
media discourse. The authors emphasize the importance of linguistic and visual aspects in message
formation. This study expands the understanding of the impact of media language on the perception
and interpretation of messages in social networks. Furthermore, the research by Cepernich and
Bracciale (2019) examines the communicative strategies of political leaders in social networks
during the 2019 European elections. It demonstrates the importance of digital platforms as a means
of political influence and interaction with voters.

Calder and Beckie (2011) investigate the use of communicative strategies and social networks in
municipal resilience planning in Alberta, Canada. Their study provides insights into how
communication can contribute to public engagement and support for local sustainability initiatives.
Finally, the research by Lacarcel and Huete (2023) analyzes digital communicative strategies used
by private companies, entrepreneurs, and public organizations to attract tourists for long-term stays.
The study highlights the importance of adaptive and innovative approaches in digital communication.

Sanmartin and Martinez (2013) conducted a comparative study of communicative strategies in social
networks between universities in Spain and Mexico. This research is vital for understanding how
educational institutions use social networks to engage in dialogue with students and enhance their
attractiveness.

Rudeloff et al. (2022) analyzed the relationship between decision-making and communicative
strategies in startups. The authors focus on engagement in social networks. This research
demonstrates the importance of effective communication for the successful development of new
enterprises.

Isaeva and Sokolov (2021) explore the communicative strategy of non-profit organizations and
activists in social networks. They highlight the challenges and prospects of these approaches. The
research provides important insights into the use of social media for social change and public
dialogue.
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Souri et al. (2022) systematically reviewed IoT communication strategies to create an effective smart
environment. Their review is essential for understanding the technological aspect of communicative
strategies, especially in the context of digitization and automation.

The research by Coll-Rubio and Carbonell (2022) focuses on communication development strategies
in the digital era, emphasizing the need to adapt traditional approaches to the evolving digital
landscape. Lopez-Meri et al. (2017) analyze the activities of politicians on Twitter during the 2016
Spanish election campaign. The authors identify various communication functions and strategies.
Fedorova and Rotanova (2019) concentrate on the communicative strategies of religious
organizations in contemporary digital society. Scholars illustrate how these organizations use digital
technologies to achieve their goals.

Finally, the study by Balakhonskaya et al. (2018) focuses on political mythologization in the digital
environment as a communicative strategy during the formation of a candidate's image during
elections, demonstrating the media's impact on political campaigns.

Dolan and Goodman (2017) investigate communicative strategies on social media, with a focus on
wine marketing. This research demonstrates how brands can use social media to interact with
consumers and boost sales. Lilleker and Koc-Michalska (2013) analyze the online communication of
European Parliament deputies. The authors explore how they use digital platforms to engage voters
and strengthen their own image.

Kim et al. (2014) concentrate on strategies used by Fortune 100 companies on Facebook. The
scientists analyze the balance between corporate capabilities and social responsibility. This study
highlights the importance of considering social and ethical aspects in corporate communication.

Eisenberg et al. (2015) study how companies can use social networks for strategic success, providing
insights into the role of networks in implementing business strategies. Obradovi¢ et al. (2019)
explores the use of social media by Premier League football clubs for communication strategies. The
author demonstrates how sports brands use social networks to engage fans and generate interest in
their teams.

Fussell Sisco and McCorkindale (2013) analyze communication strategies and transparency of social
media sites dedicated to breast cancer awareness. They highlight the importance of transparent and
responsible communication on social networks.

Rando-Cueto et al. (2023) examine health strategies through TikTok for the prevention of eating
disorders. Scholars indicate the potential of social media in raising health awareness.

Miletskiy et al. (2019) analyze transformations in professional political communications in the digital
society, including the strategy of using fake news.

Cox and Schwarze (2022) examine the media/communication strategies of environmental non-
governmental organizations. This research is crucial for understanding how these organizations use
communication platforms to enhance environmental awareness and mobilize public opinion.

Friebel and Seabright (2011) investigate gender differences in communication strategies. Scientists
specifically studied the duration of phone conversations among men and women. This study
underscores the importance of understanding gender aspects in communication.

Barreda et al. (2015) explore brand awareness generation in online social networks, highlighting
critical strategies for brand promotion in the digital space.

Lukyanova (2020) analyzes the communicative strategies of commentators in social media. The
author investigates users' motivations and behavior when commenting on content. This study
provides insights into user interactions on social media.
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D'Ambrosi et al. (2018) study social media use in communication strategies to combat gender-based
violence. Their work proposes approaches to “new education” in the context of addressing gender-
based violence.

Adamik-Szysiak (2014) analyzes the communication strategies of leaders of Polish political parties
on Twitter. The scholar illustrates how politicians use social media to shape public opinion.

Huang and Wang (2019) investigate the strategies of Chinese diplomatic communication on Twitter.
They analyze how China uses social media to shape its international image and disseminate its
narratives.

Colleoni (2013) studies communication strategies of corporate social responsibility (CSR) in social
media to ensure organizational legitimacy. This research highlights the importance of transparent
and consistent communication to support positive corporate images.

Rivas-De-Roca et al. (2021) analyze communication strategies of the governments of Germany, Spain,
Portugal, and the United Kingdom on Twitter and official websites during the second wave of COVID-
19. This study illuminates the importance of adaptive communication strategies in crises.

Negrete-Huelga and Rivera-Magos (2018) investigate communicative strategies in social networks
related to the practice of open governance. The authors emphasize the importance of transparency
and openness in government communications.

Sung et al. (2023) examine the significance of strategy and content in corporate social responsibility
communication by restaurant companies on Twitter from the perspective of social network theory.
This research indicates the need for effective communication to enhance impact and achieve
marketing goals.

Sekhar et al. (2023) explore the application of artificial neural networks in secure communication
strategies for autonomous cargo networks. Their research makes a significant contribution to
understanding technological innovations in communication strategies.

These studies demonstrate various communication strategies in different contexts - from corporate
social responsibility to government communications and technological innovation. They emphasize
the importance of flexibility, transparency, and technological development in modern digital
communication.

In this literature review, we have covered various communication strategies in social media,
including corporate social responsibility, marketing, political communication, government
communication, gender studies, and technological innovation. The main conclusions include the
importance of transparency, adaptability, and innovativeness in using social media for different
purposes. It was found that effective communication strategies can have a significant impact on
brand awareness, political influence, civic participation, and organizational legitimacy.

This article aims to provide a comprehensive analysis of modern communication strategies for using
social media in various fields, such as business, politics, government, and public campaigns. The
paper sets the following goals:

o To identify the key factors that influence the success of these strategies;

e To focus on the analysis of their short-term and long-term effects;

e To address the gaps in current research, including the impact of cultural differences, ethical
challenges, and changing communication platforms.

This study was conducted to contribute to a broader understanding of the social media
communication dynamics and to identify directions for future research in this area.
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METHODOLOGY

The research methodology is based on applying two analytical methods: sociolinguistic and
discourse analysis. The sociolinguistic approach was employed to analyze language practices,
communication styles, and word choices in social media. It will help to identify how different
linguistic features affect the effectiveness of communication strategies and how they reflect social,
cultural, and contextual aspects. We will analyze social media discourses closely to determine how
language and symbols are used to create meaning, brand identity, political messages, and other
communication goals. The analysis will include the study of the content, context, intertextuality, and
participants’ interactions.

RESULTS

The modern social media landscape offers diverse platforms for effective communication and
interaction with the audience. In various fields, from business and politics to governance and public
campaigns, communicative strategies in social networks play a crucial role in shaping public opinion,
brand identity, and political influence in social media discourse. The latter represents the
organization of ways in which people communicate and interact on social media. Social media
discourse contributes to the formation of an interactive, informal communication style that differs
from more formal genres of traditional media. Users have the opportunity to interact directly with
others, express their thoughts, and often do so in an informal manner. This creates conditions for the
development of new linguistic genres based on immediacy, authenticity, and personalization.

This discourse encompasses various forms of verbal and non-verbal communication used in social
networks such as Facebook, Twitter, Instagram, LinkedIn, and others. Social media discourse
(especially in the context of the English language, which often serves as a global lingua franca) is
characterized by its unique dynamics and complexity. One key feature of this discourse is its
openness and accessibility, allowing people worldwide to interact and exchange ideas. However, this
also contributes to the establishment of communicative cooperation and often to the spread of
communicative conflicts and verbal aggression.

In the English-language discourse of social media, communicative conflicts often arise due to cultural
and ideological differences when participants from different countries and cultural contexts engage
in dialogue. This can lead to misunderstandings, as the exact words or phrases may have different
connotations in different cultures.

Verbal aggression in the English-language discourse often manifests as hate speech, cyberbullying,
and trolling. These phenomena become a severe problem, mainly when they result in personal
attacks and racist or sexist comments. For example, major social media platforms, such as Twitter
and Facebook, often face challenges related to content moderation to prevent the spread of
aggressive messages without violating freedom of speech.

A distinctive feature of the English-language discourse is its impact on a global audience, as it often
sets the tone and standards for discussions in other linguistic groups. This creates additional
responsibility for ensuring cultural sensitivity and appropriate responses to conflict situations.

It should be noted that in the business sector, social media is used to attract and retain customers,
promote products or services, and build a brand. Companies actively use platforms such as Facebook,
Instagram, and Twitter to create interactive campaigns that engage the audience and encourage
interaction.

In the political context, social networks have become a platform for campaigns, debates, and the
mobilization of advocates. Politicians and parties use social media to disseminate their messages,
engage volunteers, and raise funds. Government organizations also actively integrate social media

4261



Shvelidze et al. Communication Strategies Influence Conflict Development

into their communicative strategies. They are using social media for public information, feedback,
and crisis communication management.

Public campaigns finally use social media to raise awareness, fundraise, and build a community of
like-minded citizens. This has become particularly relevant in the context of social and
environmental issues.

Each of these spheres employs unique approaches and tactics, but a common goal is the desire to
maximize the effective use of social media opportunities to achieve their objectives. The success of
communicative strategies in social media largely depends on linguistic characteristics,
communication style, and word choice. It shapes the audience's perception of messages and
influences their effectiveness.

First of all, it is about language characteristics. The tone, jargon, and the level of language formality
play a crucial role. For instance, informal and friendly language may be effective in branding and
marketing, while political and governmental communications often require a more formal and
objective tone. The communication style is also essential. Considering the target audience and their
preferences is critically important. Visual elements, such as images and videos, and interactive
elements, like polls and voting, can enhance audience engagement.

It's also noteworthy that keywords and phrases matter, especially in the context of search engine
optimization and audience interaction. Effective word choice helps increase the visibility of messages
and their relevance to the target audience. Additionally, the ability to adapt language and
communication style based on changing situations, cultural context, and audience behavior is a key
success factor. This includes quickly responding to feedback and interacting with the audience.

By combining these elements, flexible and resonant communicative strategies can be developed to
meet the needs and expectations of different audiences and utilize the unique opportunities provided
by social media. Flexible and vibrant communicative strategies in social media often involve
innovative approaches and creative tactics. They enable brands, politicians, government
organizations, and public initiatives to engage their audience effectively.

One of the most successful approaches involves creating captivating stories through images, videos,
and animations. For instance, brands can use success stories of customers or “behind-the-scenes”
videos to establish a deeper connection with the audience. Additionally, surveys, polls, and
interactive games help to engage the audience and encourages further interaction. For example,
companies can invite the audience to vote on new products or services, thereby involving them in the
decision-making process.

Furthermore, utilizing data for personalized communication can significantly enhance its
effectiveness. Sending personalized messages or offers based on previous user interactions can
increase engagement and loyalty. The use of User-Generated Content (UGC), involving users in
creating content such as photos and reviews, not only stimulates engagement but also builds trust in
the brand.

Lastly, it is important to note that a quick and adequate response to contemporary events or trends
can enhance the relevance and timeliness of communications. For instance, incorporating relevant
social themes or global events into communications can demonstrate the brand or organization's
social responsibility.

These approaches demonstrate how creativity and innovation can be employed to develop effective
communication strategies that align with the dynamic nature of social media and the evolving needs
of the audience.
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Flexible and resonant communication strategies leverage adaptability and creativity to interact with
the audience on social media. Let us consider a few examples.

One of the most notable examples of responding to trends and current events is using the Oreo brand
during the power outage at Super Bowl 2013. The company quickly posted creative graphics with
Oreo cookies on Twitter along with the text “You can still dunk in the dark”, which immediately
gained enormous popularity. Another example is the interactive strategy of Coca-Cola, which created
the “Share a Coke” campaign, featuring popular names on the labels of its products. This encouraged
people to share photos of their personalized cans and bottles on social media, significantly increasing
the brand's reach.

Another example involves the use of User-Generated Content (UGC). For instance, GoPro, the action
camera manufacturer, effectively leverages content created by users by sharing their own videos
from extreme sports events and adventures on their social media. This showcases the capabilities of
GoPro products and encourages the audience to create and share their own content.

Communicative strategies on social media can have a significant impact on various aspects, including
audience engagement, public opinion, and corporate image. These effects can be both short-term and
long-term, depending on the nature and content of communicative initiatives.

Short-term impacts of communicative strategies typically manifest as increased audience
engagement, including higher views, likes, comments, and shares. Effective strategies such as using
trending topics, interactive content, or personalized messages can quickly capture attention and
promote active interaction with the brand or organization.

Long-term effects of audience engagement include the formation of a loyal community that regularly
interacts with the content and supports the brand or idea. This can lead to the development of brand
ambassadors and the organic spread of the brand through users' personal networks.

Communicative strategies in social media can have a powerful impact on shaping public opinion. In
the short term, this may be reflected in changing the perception of a specific topic or situation,
especially when emotionally charged or viral campaigns are employed. Long-term effects, through
consistent and targeted communication, may involve the formation or alteration of attitudes and
beliefs within certain social groups.

Corporate image is critically important for any organization, and communicative strategies on social
media play a key role in its formation and maintenance. In the short term, successful campaigns can
quickly enhance the brand image, particularly during crises or product launches. Long-term,
consistent, and authentic communication helps sustain a positive image, build trust in the brand, and
maintain its reputation.

These aspects underscore the importance of an integrated approach to developing and implementing
communicative strategies. They focus on adapting to current audience needs and expectations, as
well as the ability to respond quickly to changes in social and cultural contexts.

The long-term impacts of communicative strategies in social networks encompass changes in brand
perception, political consequences, and sustained influence on public engagement. Real-world
examples from various domains demonstrate how strategically planned communication can lead to
significant and lasting changes.

As an example of a long-term strategy, Apple has crafted the image of an innovative and stylish brand.
Through advertising campaigns such as “Think Different”, the company shaped the perception of its
products as symbols of creativity and individualism. Social media reinforced this image, allowing
Apple to effectively interact with its audience and maintain a high level of loyalty.
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Many environmental organizations and activists use social networks to promote green initiatives and
educational campaigns. For instance, Greta Thunberg and her movement, Fridays for Future, leverage
social media to mobilize youth and influence political decisions on climate issues.

These examples illustrate how communicative strategies, especially in social media, can have long-
term consequences on various aspects of societal life. They showcase the power of social media as a
tool for shaping public opinion, corporate image, and political dynamics.

The long-term impact of communicative strategies in social networks can manifest in various forms.
It influences many aspects of societal life, corporate activities, and politics. Some of the main types of
the long-term impact include:

Strengthening or changing corporate image and reputation. Consistent and continuous
communication can support a positive brand image and create a strong reputation. Negative
incidents, if they are not properly managed, can lead to long-term damage to reputation.

Shaping and changing public opinion. Campaigns aimed at social or political issues can significantly
influence public opinion, shaping social norms and values over time.

Political and social changes. Effective communication strategies can lead to significant political
changes, such as in electoral campaigns, and contribute to social movements and legislative
initiatives.

Community development and consumer loyalty. Building a strong online community around a brand
or idea can ensure long-term loyalty and support, creating a base of reliable brand advocates.

Cultural influence. Brands and organizations using communicative strategies to promote innovative
or progressive ideas can, over time, influence cultural trends and values.

Economic impact. For businesses, the long-term impact may include increased sales, improved brand
loyalty, and increased market value.

Impact on education. Educational initiatives and informational campaigns deployed through social
media can have a lasting impact on awareness and educational standards in society.

All these types of impacts demonstrate that social media communication strategies can have
profound and far-reaching effects that go beyond mere advertising or promotion. They affect
significant changes in society, culture, and economy.

The interconnection between online strategies and offline user behavior lies in the impact that digital
content and interactions have on people's real-life actions. Social media and other digital platforms
are becoming not only a place to share information but also a powerful tool for shaping opinions,
influencing decisions, and even changing behavior. For example, social media marketing campaigns
can encourage consumers to visit stores or use certain services. Political campaigns conducted online
can influence voter turnout and civic participation.

Social movements that originate online often spill over into real-world protests and actions. Online
strategies also play a role in shaping public consciousness and cultural trends. This affects consumer
behavior, civic engagement, and social change. Therefore, understanding this interconnection is
essential for effective planning and execution of communication strategies in the digital era.

DISCUSSION

Discussions about social media communication strategies often focus on a few key focal points. We
will consider some of them and analyze their importance and impact.

For example, the central issue involves finding a balance between the effectiveness of communication
campaigns and adherence to high ethical standards. Are manipulative tactics justified to engage the
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audience? Or should companies and organizations always adhere to the principles of honesty and
transparency? In our opinion, the maintenance of high ethical standards is extremely important, even
if it may sometimes limit immediate effectiveness. In the long run, an ethical approach helps to build
trust and loyalty among the audience. (Jassem et al., 2024; Irfan et al.,, 2024; Wang et al., 2023)

In addition, social media has provided a real opportunity for millions of people to be heard. At the
same time, it has also become a tool for political manipulation and disinformation. Therefore, the
question underlying this discussion can be formulated as follows: what is the impact of social media
on democratic processes and political behavior?

We believe that social media has the potential to raise public awareness and promote participation
in democratic processes. However, a responsible approach to content and proactive actions to
combat disinformation are necessary for a positive impact.

Finally, as social media changes the way we communicate, there is a need to transform some
traditional strategies. The question is, how can companies and organizations adapt their
communication approaches to the changing digital landscape?

It seems that digitalization requires more flexible and innovative approaches to communication.
Companies need to invest in understanding digital trends and consumer behavior, as well as in
developing digital literacy skills.

These discussions reflect the complexity and multifaceted nature of communication strategies in the
contemporary digital world. They highlight the importance of adaptation, innovation, and ethical
approaches to communication.

CONCLUSION

In this article, we have explored various aspects of communication strategies in social media
discourse. In particular, we have analyzed their impact on audience engagement, public opinion, and
corporate image. It was found that the success of the mentioned strategies depends on many factors,
including language characteristics, communication style, and word choice.

The main conclusion here can be drawn from the fact that the effectiveness of social media
communication strategies is not limited to the digital space. However, it also has a significant impact
on the real actions and behavior of people. This demonstrates the importance of integrating online
and offline components in the planning and implementation of marketing and communication
strategies.

The scientific novelty of this research lies in a comprehensive approach to analyzing the interaction
between digital communication strategies and offline behavior, taking into account different contexts
and areas of social media utilization.

The practical significance of this study comes from the possibility of applying the findings to develop
more effective communication strategies in social media. The main focus is on its ethical aspects and
the consideration of real social impacts.

Future studies should focus on further analysis of the correlation between online strategies and
offline behavior, particularly in the context of new social media platforms and changing information
consumption patterns. It is also essential to study the impact of cultural and geographic factors on
the effectiveness of communication strategies in the global context.
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